Common Stereotypes of Men in Media
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Various media analysts and researchers argue that media portrayals of male characters fall within a range of stereotypes. The report Boys to Men: Media Messages About Masculinity, identifies the most popular stereotypes of male characters as the Joker, the Jock, the Strong Silent Type, the Big Shot and the Action Hero.

The Joker is a very popular character with boys, perhaps because laughter is part of their own "mask of masculinity." A potential negative consequence of this stereotype is the assumption that boys and men should not be serious or emotional. However, researchers have also argued that humorous roles can be used to expand definitions of masculinity.

The Jock is always willing to "compromise his own long-term health; he must fight other men when necessary; he must avoid being soft; and he must be aggressive." By demonstrating his power and strength, the jock wins the approval of other men and the adoration of women.

The Strong Silent Type focuses on "being in charge, acting decisively, containing emotion, and succeeding with women." This stereotype reinforces the assumption that men and boys should always be in control, and that talking about one’s feelings is a sign of weakness.

The Big Shot is defined by his professional status. He is the "epitome of success, embodying the characteristics and acquiring the possessions that society deems valuable." This stereotype suggests that a real man must be economically powerful and socially successful.

The Action Hero is "strong, but not necessarily silent. He is often angry. Above all, he is aggressive in the extreme and, increasingly over the past several decades, he engages in violent behavior."

Another common stereotype...

The Buffoon commonly appears as a bungling father figure in TV ads and sitcoms. Usually well-intentioned and light-hearted, these characters range from slightly inept to completely hopeless when it comes to parenting their children or dealing with domestic (or workplace) issues. 

In 1996, NewsWatch Canada, an independent organization that assesses the portrayal of diversity in Canadian news, conducted a study of the CBC’s flagship program The National. The study found that:

· 84 per cent of news sources were male (only 8 per cent of which were visible minorities)

· 89 per cent of commentators were men in "elite" occupations 

The U.S. media watchdog Fairness and Accuracy in Reporting (FAIR) reported similar trends in the American media in the early 90s:

· 89 per cent of the guests on ABC's Nightline were male, 92 per cent were white and 80 per cent were professionals

· 87 per cent of the guests on PBS's MacNeil/Lehrer NewsHour were male, 90 per cent were white, and 67 per cent were current or former government officials 

These voices are presented as the voices of experts, and studies have indicated that experts often represent conservative points of view, favouring the interests of powerful individuals, social groups and institutions. Little attention is paid to the opinions and experiences of women, gays and lesbians, members of visible minorities, or the working classes.

Non-white or working class men are also marginalized. Men who are members of minority groups are typically called upon as experts only in response to minority community matters, drugs and crime. And, as Barbara Ehrenreich notes, news and current affairs programming portrays working class men as dumb, inarticulate and old-fashioned.
 

Although information media are often presented as informed and "objective," many commentators argue that white male dominance of these media helps perpetuate sexism, racism, and class privilege in society. It is also argued that such coverage presents white masculinity as the social and cultural norm.
Entertainment media reinforce the stereotypes of the rich white male and the working class buffoon. Richard Butsch argues that television programmes tend to exaggerate affluence, and portray working class men as immature, irresponsible, and requiring the supervision of their “betters.”

 

